
Follow brand guidelines for
logo placement, but ensure
there is spacing around it.

Offer a variety of ways for
people to contact, including

non-digital options.

Using co-benefits can help
engage a wide audience.

If using imagery,
reflect your

audience's diversity,
including age,

ethnicity, gender
identity, etc.

Bullet points are easy
to scan, so include

for lists.

Follow your company's brand guidelines to ensure
your assets are recognisable and consistent.
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QR codes can be an
easy way for people

to access your
website.

If you don't have access to
photographs, graphics can be
used  to illustrate your assets.

Make sure your assets
aren't overcrowded.

Testimonials can be
used to help build

trust. Where
possible, use names

rather than
anonymised quotes.

Make your copy about
the person reading by

using 'you' where
possible.
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Adding animation to your social media graphics
can help them to stand out.

Test different messaging on social media graphics
to find out what works for your audiences.

If posting on your own social
media channels, you may not
need to include your logo. But
if assets are being shared with

partners, including one is
helpful.

Make sure your assets are
consistent across the

different channels you
use.

Try to keep URLs
short so that they are

easy to type in.

Questions can help to
catch the attention of

people scrolling on
social media.
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